	論文中文摘要：
	過去有許多的研究都致力於探討消費者的購買行為，但很少有研究群眾募資的投資行為，因此本研究藉由過去的研究指出，信任是線上交易行為中很重要的決定因素，以信任為基礎，探討信任的先行因子：與平台機制相關的、心理相關的以及經驗相關的前置因子來探討是什麼因素會傾向於信任，而因為信任而導致後來的投資意圖，此外我們還加入了知覺風險來做為信任到投資意圖的中介效果。 研究方法為問卷調查法以台灣群眾募資族群為抽樣樣本，我們收集了454份有效問卷，並利用結構方程模型分析，實證結果顯示知覺安全保護，知覺資訊有效性，價值一致，知覺享樂價值，知覺群募凝聚力和知覺易用性是重要的信任先行因素，而知覺風險做為信任到投資意圖的中介效果不顯著，信任對投資意圖具有顯著的正面影響。針對上述結果，本研究提出相關的討論與建議。

	論文外文摘要：
	Crowdfunding, a FinTech innovation, is emerging as the most widely adopted financial alternative, whereby individuals supply funds directly to entrepreneurs without the costly interposition of intermediaries (Bruton et al. 2015). In view of investors' risk perception and trust are considered among the most important psychological states that influence online investment behavior (Jian Mou et al. 2017). In our study, trust is assumed to affect invest intention directly, and also indirectly through its mediator, perceived risk. And consistent with the TRA, invest intention is posited to be an immediate determinant of the actual invest behavior. Moreover, the proposed model inspects different trust antecedents and uses them as input factors to determine investors’ behavior during crowdfunding. We collected 454 valid questionnaires and the empirical results show perceived security protection, perceived informativeness, value congruence ties, perceived hedonic value, perceived crowdfunding cohesion and perceived ease of use are important trust antecedent factors. And trust has significant positive affect invest intention and self-disclosure intention.


