	論文中文摘要：
	本文為針對搜尋引擎行銷對品牌參與的研究。旨在探討以搜尋引擎行銷手法，透過中介效果品牌知名度、品牌形象，進而影響品牌參與的反應。因此，搜尋引擎行銷包含搜尋引擎廣告(SEA)及搜尋引擎優化(SEO)，因此我們也針對這兩個變數進行分析(Nagpal & Petersen, 2020)。所以，本論文最重要的價值為建立新的理論框架及假說檢定的證實。

本研究搜尋引擎選擇Google進行調查，目標客群選擇iPhone手機搜尋者或搜尋犀牛盾手機相關產品的人進行調查。本論文收回30份前測問卷，確保資料的信度、效度，再蒐集480份正式問卷，使用6點李柯特量表，非機率抽樣的配額抽樣，並根據Taiwan Network Internet Center的樣本，進行抽樣分配。實證軟體採用SPSS 及SPSS AMOS進行資料分析。

研究結果發現，搜尋引擎廣告（SEA）及搜尋引擎優化（SEO），會透過品牌知名度、品牌形象去影響品牌參與，並且擁有完全中介效果。其中，搜尋引擎優化（SEO）透過品牌形象，進一步影響品牌參與為最佳效果，而中介效果品牌形象比品牌知名度來的佳。

最後，結果得以幫助企業在選擇行銷手法時，更加有論點選擇搜尋引擎優化，提供企業選擇更有利的行銷手法。

	論文外文摘要：
	This article is a study on search engine marketing influences brand engagement. The purpose is to explore the use of search engine marketing techniques to influence brand awareness and brand image through intermediaries, thereby affecting the response to brand engagement. Therefore, search engine marketing includes search engine advertising (SEA) and search engine optimization (SEO) (Nagpal & Petersen, 2020), so we select these two variables. Our research main purpose is to create a new theoretical framework and hypothesis thinking.

The search engine selects Google for the survey, and the target audience selects iPhone searchers or people searching for Rhinoceros Shield mobile phone-related products for the survey. This paper collected 30 pre-test questionnaires to ensure the reliability and validity of the data, and then collected 480 formal questionnaires, using a 6-point Likert scale, non-probability sampling quota sampling, and based on the sample of Taiwan Network Internet Center, performing sample distribution. The empirical software uses SPSS and SPSS AMOS for data analysis.

The research results found that search engine advertising (SEA) and search engine optimization (SEO) will affect brand engagement through brand awareness and brand image, and have a complete mediation effect. Among them, search engine optimization (SEO) further affects brand engagement through brand image, which has the best effect, and the intermediary effect of brand image is better than brand awareness.

Finally, the results can help companies choose search engine optimization with more arguments when choosing marketing methods, and provide companies with more favorable search engine marketing methods.
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