	論文中文摘要：
	此篇論文社會資本理論及社會交換理論來探討網路社群裡的使用者個人資源與企業資源如何相互作用來為使用者個人創造價值。本文採用整合之社會資本及社會交換理論來解釋網路社群使用者於社群內的公民行為，並嘗試使用過往尚未討論且最近興起的"網民"如何影響使用者在虛擬社群內的公民行為及其價值需求，以了解網民及普通消費者使用虛擬社群的行為之分別。本研究發放網路問卷，並利用結構方程模型分析。實驗結果顯示個人資源及企業資源會正向影響使用者於社群網站虛擬社群的公民行為，並正向影響使用者的關係性利益。

	論文外文摘要：
	The aim of this study is to find out how to integrate consumer and firm resources to create value for the individual consumers. Through the perspectives of social capital theory and social exchange theory, both resources are integrated to induce consumer citizenship behavior which generates accumulation of the individual's relational benefit. This study also proposes the integrated theory of social exchange theory and social capital theory in the attempt to find out how resources embedded within community networks can be fostered and exchanged through online virtual communities. In addition, this study also explores the effect of the recently emerged "netizen" on consumer citizenship behavior, in which previous studies have not attempted. 

We tested our hypothesis by using survey data, and the result shows significant effects of individual resource and firm resource in influencing consumer citizenship behavior and consumer relational benefit. Research findings and managerial implications with future researches are discussed.


