	論文中文摘要：
	本研究主要探究企業在實行社會責任式的人力資源管理政策之下，員工的組織認同感對於職場工作行為是否產生影響。在個人層次方面，本研究關注員工的組織認同感與工作績效、道德行為與組織公民行為的關係，在組織層次方面，本研究則驗證了社會責任式人力資源管理之調節作用。社會責任式人力資源管理定義為企業針對員工所實施的企業社會責任訓練與管理，並評估員工在社會責任上面的表現，作為加薪與獎勵的考量。本研究除了將企業社會責任的研究與定義拓展至員工管理的層面，也將社會責任人力資源管理的概念模型化，並透過員工對組織認同的心理過程，進一步探討其對員工之工作績效、道德行為與組織公民行為的影響與改變。藉由多層次線性模型的統計分析，本研究結果發現:第一，員工的組織的認同感對其工作績效、道德行為與組織公民行為皆會產生正向的影響。第二，員工的組織認同感與社會責任式的人力資源管理之交互作用，會更加強員工在組織公民行為。而本研究之結果與主要貢獻，在於對台灣的企業實行社會責任式的人力資源管理與員工工作表現上，提供了有利的實證數據。

	論文外文摘要：
	This study aims to investigate whether employees’ organizational identification is positively related to employees’ task performance, ethical behavior, and organizational citizenship behaviors (OCBs) when organizations implement socially responsible human resource management (SRHRM). SRHRM goes beyond superior pay and include the evaluation of employee social performance via promotions or rewards. This study not only extends the traditional CSR research to associate CSR with human resource management, but it also explores the notion that organizational identification has impact on employee performance and behavior when organizations implement socially responsible human resource management (SRHRM). By using hierarchical linear modeling (HLM) for empirical data analysis, this study highlights the following findings. First, organizational identification is positively related to employees’ task performance, ethical behavior, and OCBs respectively. Second, implementing SRHRM successfully reinforces the tendency of employees who have strong identification with organizations to devote extra effort to help coworkers in the context of Taiwan. The findings and implications of this study are anticipated to offer useful and feasible evidences for corporations which attempt to implement SRHRM.


