	論文中文摘要：
	本文旨在探討以正向互惠的角度探討綠色企業的使用價值與互惠價值。我們討論了使用價值，互惠，用戶體驗，信任和資源整合和分享價值之間的關係。本文中不僅透過資源整合來討論資源利用，也關注價值整合中的分享價值。另一方面，除了關注顧客自身知覺價值的使用價值之外，本文也希望通過互惠來研究顧客與企業之間的合作關係以探討不僅為企業本身也為社會帶來利益，因此在研究中也加入了正向互惠的概念。研究發現分享價值是企業創造使用價值和互惠的關鍵變數，也就是說企業要能準確的向目標顧客傳遞產品和服務背後的理念與價值，如此可以幫助企業提升顧客認同度並同時吸引潛在顧客。

	論文外文摘要：
	The aim of the research is to highlight the relationship of value-in-use and reciprocity in the green company in the positive reciprocity perspective. We discuss relationship between value-in-use, reciprocity, user experience, trust, and resource integration, shared value to find out the method creating superior perceived value. Besides, not only discuss resource utilization by resource integration, we also focus on shared value for perspective in value integration. On the other hand, beside from value-in-use which focuses on customers’ own perceived value, we want to investigate the cooperation between customers and companies by reciprocity for exploring the benefit not just for company itself but also for the society. Therefore, positive reciprocity would be taken in consideration in the research. The results indicate that shared value is a critical variable of companies to create value-in-use and reciprocity. That is, it is important to accurately deliver the ideas behind products and services to the target customers, which can help company enhance customer acceptance while also attracting customers.


