	論文中文摘要：
	百 貨公司產業的經營模式從八十年代在台灣確立以來，已經逐漸改變了一般民眾的消費行為模式。書店、電影院、花店、遊樂場、超市、地下美食街、家電賣場、演講 廳、展演空間甚至是結合大眾運輸系統以及住宿的百貨公司逐漸出現，走一趟百貨公司，幾乎可以滿足食衣住行育樂等等的需求。然而百貨業之間卻存在有極大程度 的差別，有些百貨公司在假日門可羅雀，有的百貨公司卻即使在最繁忙的上班日也門庭若市。在比較各百貨對於其銷售人員的激勵方式相去不遠的情況下，或許百貨 業對於智慧資本的投入程度才是提升個人工作績效的最主要因素。因此本研究將針對百貨業是否能夠將智慧資本的投入視為員工激勵與工作績效之中介效果而進行調 查。

本研究再透過因素分析之後，前置變數－員工激勵的構面分為三個：物質型激勵、社會型激勵以及活動型激勵。中介變數－智慧資本亦將分為三個構面：人力資本、 社會資本以及流程資本。而結果變數－工作績效將分為兩個構面：任務績效以及脈絡績效。該分析利於本文探討智慧資本作為中介變數對於工作績效影響。

研究發現，對於物質型激勵來說，透過智慧資本的來影響任務績效的間接效果顯著大於僅透過物質型激勵來影響任務績效的直接效果，因此可以證明智慧資本作為中 介效果的存在。相同的，物質型激勵透過智慧資本投資對於脈絡績效影響的間接效果也大於直接效果，活動型激勵透過智慧資本投資會於脈絡績效影響的間接效果亦 大於直接效果，因此可以得知智慧資本的中介效果存在於這些前置與結果變數之中。百貨業管理階層在考慮員工激勵的方式時，應將智慧資本投入的程度一同納入考 慮。

	論文外文摘要：
	In recent years, tertiary industrial sectors had become one of the leaders of economic growth. Among wholesale and retail trade sectors, the presence of department stores had continuously changed the purchasing behavior of people. As far as we observed, the way the managers of department stores motivate their employee (salespeople) are quite the same, but the working performance of salespeople and the organizational performance are very different from one stores to the other. On observing the problem, we assume that the level of intellectual capital investment is the major factor that makes different. Thus, this study will based on weather intellectual capital investment can be the most important intermediary between employee motivation and working performance.

After the factor analysis, antecedent variables- employee motivation can be divide into three concept: material, social and activity motivation. The intermediary variable- intellectual capital can also be divide into three concept: human, social and process capital. And the consequence variable can also be divide into two concept: task performance and contextual performance. This may help us to detail the efforts of employee motivation on work performance via the investment on intellectual capital.

Based on the empirical results, we found that, for material motivation, use the intellectual capital as intermediary can enhance task performance and contextual performance. Also, the activity motivation can enhance the contextual performance even stronger through the investment of intellectual capital.


