	論文中文摘要：
	本研究的目的是了解用戶使用快速回應（QR）碼行動支付系統的意圖。雖然台灣有良好行動支付 的環境，但滲透率卻相對低於鄰近國家，例如:南韓、中國、新加坡、香港。不過政府計劃通過開放和鼓勵企業和機構與行動支付業者合作來提高使用率，加上政府打算在目前的兩個主流行動支付系統QR code & NFC)下將行動支付標準化為QR碼系統，這些跡像都證明了QR碼行動支付研究的價值。研究採用科技 接受模型（TAM）來調查用戶意圖，提出衡量對用戶影響的關鍵要素（方便性、風險性、熟悉度、信任
度）。本研究藉由網路問卷調查並收集樣本，通過結構方程模型(SEM)進行分析。本研究是台灣第一篇使用熟悉度作為衡量QR碼行動支付的變數並驗證了熟悉性是決定使用QR碼行動支付的要素之一。

	論文外文摘要：
	The aim of the research is to understand the user’s intention on using Quick Response (QR) code mobile payment system. Although Taiwan has a good mobile payment infrastructure, the penetration rate is relatively lower than neighbor countries, e.g. South Korea, China, Singapore and Hongkong. However, the government plans to increase the usage rate by opening up and encouraging companies and institutions to work with mobile payment developers. In addition, the government intends to standardize mobile payments into QR code systems under the current two mainstream mobile payment systems, which are QR code and Near-field communication (NFC). These signs all demonstrate that the value of the research on QR code mobile payment. The research adopts the technology acceptance model (TAM) to investigate the user intention, proposing crucial elements to measure the effect on users (convenience, risk, familiarity and trust). Additionally, the research collected sample through the online questionnaire and analyzed by structural equation modeling (SEM). This study is the first paper to use familiarity as a measure of the QR code mobile payment in Taiwan, and verify that familiarity is one of the factors that determine the payment using QR code action.


