	論文中文摘要：
	　 本研究是探討手機產業如何有效提升消費者價值以增加其成長營運。首先用資料規劃 (商業智慧和策略規劃) 看是否會影響顧客對品牌的認知 (品牌形象和品牌認同)，最後影響到消費者的觀感 (功能價值和享樂價值)。研究結果表示規劃因素影響品牌形象和品牌認同，享樂價值是目前消費者較著重的面向，因為手機附加功能的日益增加，單純的通話功能 已不能滿足消費者，這也是為何手機紛紛走向娛樂功能。

	論文外文摘要：
	This study investigates the causal relationship among business intelligence, brand values, and consumer values. This causal relationship is crucial to mobile phone marketing activities because it can enhance the effectiveness and the value of the consumer experience. Taiwan has become a global technology center, because numerous brands have their mobile phones manufactured in Taiwan. However, production orientation has limited the development of Taiwan's mobile phone industry. Recently, brand orientation has played a critical role in the mobile phone industry; therefore, it is crucial to develop effective methods for promoting the mobile phone industry.
This study also develops conceptual framework comprising business intelligence, strategic planning, brand image, brand identity, utilitarian value and hedonic value, and addresses causal relationship to highlight their corresponding relationship attributes


