	論文中文摘要：
	在本篇論文中，不同於文化距離 (通常用Hofstede的六個層面背景差異來衡量) 文化相容/喜好的含義為文化之間的親和力與喜好。由於近來企業全球化和國際化，國家和地區之間的互動變得更加密集，因此不同文化之間的互動似乎已是不可避免的。大多數過去的文獻探討集中於文化距離背景來做為文化的衡量，然而我們的概念論點不同於現有的研究，我們認為當考慮一家企業的國際化程度（DOI）文化相容/喜好也是在國家-制度專屬中重要的影響決定因素。因此本文採用台灣銀行業為研究案例，期間為2000 至 2015年，並運用面板數據分析 (Panel Data Model) 來探討台灣銀行業國際化的主要決定因素，同時也考慮了文化相容/喜好作為國家-制度專屬因素中之外加角色。本文實證結果發現，考慮文化相容/喜好後，國內企業年齡 (FAH)，廣告強度 (AI)，台灣製造業對外直接投資 (ODIM)，相對利率 (INT)，相對人均GDP (GDP)，DOI後一期 ( ), 和文化相容/喜好對台灣銀行的國際化程度 (DOI) 有正面影響; 而文化距離 (CD) 和全球金融危機( ) 對台灣銀行的國際化程度有負面的影響。其結果也顯示國家專屬因素之影響效果大於企業專屬因素之影響效果。期盼本篇論文之實證結果可以為政府和管理決策者在與國際市場互動時提供相關意見之參考。

	論文外文摘要：
	Under this research, unlike cultural distance which is generally measured from the background difference of Hofstede’s six dimensions, cultural affinity/liking can be described as the feeling of bond and empathy between cultures at the socioeconomic level. Owing to the increasing globalization and the internationalization of firms, interactions between countries and regions have become much more intrigue, as such, interactions within different cultures is inevitable. Most past literature focus on cultural distance as a background measure of culture, however, our argument is conceptually different from existing approaches as we believe that cultural affinity/liking in terms of bond and empathy also plays a crucial role when considering the determinants that affect the degree of internationalization (DOI) of a firm. Therefore, this study examines the DOI of Taiwanese banks under panel data model over the period 2000-2015 and investigates the main determinants of internationalization while also considering the culture affinity/liking factor as an additional role in country-institution specific factors. The empirical results indicate that after considering the cultural affinity factor, estimated coefficient effects of firm age at home country, advertisement intensity, outward direct investment of Taiwanese manufacturing industry, relative interest rate, relative per capita GDP, lag of DOI and cultural affinity/liking have positive effects on the DOI of Taiwanese banks; while cultural distance and global financial crisis have negative effects on the DOI of Taiwanese banks. Overall, the effects of country-specific factors impacting the DOI for Taiwanese banks are higher than firm-specific factors. Hopefully, our empirical results may provide government and management decision makers with guidance when interacting or expanding into foreign markets.


